GRADUATE
OUTCOMES

Cohort D

Opened on Monday 2 September 2019 and closed on Saturday 30 November 2019.

All response rates and results published prior to the final release of data are provisional due to
the nature of the live data feed and the fact we are carrying out continual quality assurance.
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These are graduates who answered at least the first question
but did not complete the survey. Actively encouraging
completions forms a key part of the engagement strategy.

@)
O The top 3 questions where graduates drop out of
the survey are:

Overall cohort D o _
response rate completed responses What was your job title during the census week?

What was the name of the company/organisation you
were working for?

U What activities were you doing in the census week?

Mode of completion:
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) O Phone 13 minutes, 16 seconds
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